
September – Loss Equals Gain 
 
9/5/13 12:09 PM - 
 
As you know, I like to give you some basics concerning nutrition, health and other general topics of 
interest.  Combing the latest news for subject material is also beneficial, as we discuss the latest in 
current media coverage.  Today, I read some articles concerning a published paper in PSYCHOLOGICAL 
SCIENCE.  We can share the topic and review the results.  I condensed all the material, and here are the 
highlights: 
 
The article is titled, From Fan to Fat?  Vicarious Losing Increases Unhealthy Eating, but Self-Affirmation Is 
an Effective Remedy. 
 
The article showed that losses experienced by fans when their favorite NFL and soccer teams  were 
defeated lead them to eat less-healthy food.   
 
Watching sports is quite a business.  It has been reported 111 million Americans watched the NFL’s 2012 
Super Bowl, and 2.2 billion people watched the 2010 FIFA World Cup. 
 
The study recognized fans tend to perceive their team’s wins and losses as their own.  This was shown to 
be associated with and had a measurable effect on their self-regulation abilities.  Additionally, football 
and soccer losses, especially when they were by a narrow margin or unexpected, increased reports of 
alcohol-related crimes and domestic violence incidences.  Cardiac-associated events were shown to 
increase among both men and women following both football and soccer losses but decrease after 
victories. 
 
Other studies have shown that ego threats increase preferences for unhealthy food, as people indulge 
themselves in the form of uninhibited eating in order to escape uncomfortable self-awareness.  Sports 
victories, on the other hand improved self esteem and lead to improvement of self-worth, thus healthier 
food choices. 
 
This particular study examined two measures of unhealthy eating.  One was saturated fat consumption, 
and the other was total food-based calorie consumption, both of which are major contributors to 
cardiovascular disease and obesity.  One of the findings showed on Mondays after game day, that 
compared with baseline consumption levels; saturated fat consumption increased by 16 percent after a 
loss and decreased by nine percent when a fan’s favorite team recorded a win.  The results were even 
more pronounced in the eight cities which contained the most devoted fan base.  Here, a loss lead to 
consumption increase of saturated fat by a whopping 28 % and decreased by 16 % following wins.  The 
effects were generally larger for saturated fat consumption versus overall calorie consumption which 
suggests sports outcomes affect food preferences more than quantities of food eaten.  In essence, the 
same trends were found among French soccer fans, which represented the other group of people 
included in the study.  Talk about comfort food! 
 
In addition, calories are not just found in food.  Remember the mention of alcohol, as fans seem to also 
want to drown their sorrows with beer, wine or hard liquor.  Alcohol is laden with empty calories, not to 
mention many other potential problematic health issues. 
 



I guess one of the take home points is that it is just overall healthier and makes a person feel better 
when they win.  Also, be aware of what you eat after a loss to see if you fit this pattern.  If so, try to 
avoid eating binges when your favorite team loses. 
 
Dr. Steve 
 
Dr. Steven L. Snodgrass, M.D., F.A.C.S. is a former Chief of Surgery, member of the American Medical 
Association, Fellow of the American College of Surgeons, father of two athletic sons, and the son of a 
cancer survivor.  Because of his experiences, he created a healthy protein snack to help both athletes and 
patients meet their specific needs.  His new product, Nutri Snax will be available, soon. 
 
A portion of sales proceeds will be used to support The Minnie Pearl Cancer Foundation.  For 
more information visit www.minniepearl.org  
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